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(2013).       

     

47.

CLARE   WYLLIE   Masters in Gender Studies and PhD: Being seen at all the best
restaurants: food and body in consumer culture. Agenda. 17, 63–69.       

     

48.

Savage, M.: Social class in the 21st century. Pelican, an imprint of Penguin Books, London
(2015).       

     

49.

Sassatelli, R.: Consumer culture: history, theory and politics. SAGE, London (2007).       

     

50.

Lury, C.: Consumer culture. Polity, Cambridge (2011).       

     

51.

Bourdieu, P.: The peasant and his body. Ethnography. 5, 579–599 (2004).
https://doi.org/10.1177/1466138104048829.       

     

52.

Benwell, B.: Masculinity and men’s lifestyle magazines. Blackwell/Sociological Review,
Oxford (2003).       

     

7/40



05/07/24 MS3013 Media and the Body | readinglists@leicester

53.

Baudrillard, Jean: The consumer society: myths and structures. Sage, London (1998).       

     

54.
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McGee, Micki: Self-Help, Inc: makeover culture in American life. Oxford University Press,
Oxford (2005).       

     

62.

Scheper-Hughes, Nancy, Wacquant, Loïc J. D.: Commodifying bodies. Sage Publications,
London (2002).       

     

63.

Smith Maguire, J.: Leisure and the Obligation of Self‐Work: An Examination of the Fitness
Field. Leisure Studies. 27, 59–75 (2008). https://doi.org/10.1080/02614360701605729.       
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